CNBC TV 18 - Unwind

Pitch Campaign

Brief

CNBC TV 18 was to create an event that would bring together all the known CEOs, CFOs, CXOs,
etc of renowned companies. Although these higher level management people weren’t new to

events and meetings, this was suppose to be an event that would enable these hardworking
individuals to unwind, relax and ofcourse network.



The Campaign Option 1

#workstopshere - To break away from their mundane and highly taxing routine this concept was
conceptualised keeping in mind that these individuals are no less than a superhuman when it
comes to doing the work. They work round the clock, non stop, continuous, in a loop day in day
out. Through this campaign we wanted to bring out the other side of these individuals, the more
relaxed and human side of it.
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The Campaign

#TieBreaker - While the first option
was vibrant and funky this one was
conpetualised keeping in mind the
elegance. Constructing communication
using the day to day routine things and
turning them into smart
communication.

Option 2

UNWIND
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